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THE SINGLE-LARGEST
EXPANSION IN

THE HISTORY OF
DOWNSVIEW

In 2008, Downsview uhderwent the single-largest
expunsion in the history of the compuny. Thut yeur,
u new 110,000 syuure foot building wus udded,
bringinyg the overull syuure footuye on both sides
of Renhu Roud to over 300,000 syuure feet. The

new plunt mude Downsview more efficient by
consoliduting dll of the compuny’s production in
one fucility. Movinyg the ussembly depurtment into
the sume buildinyg us munufucturing ended the
previous pructice of cutting muateriul on one side of
the street uand then bringiny it over by truck to the
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other side to ussemble it there. The incorporation of
hew equipment and muchinery into the production

lines further streumlined operutions ut the sume time.

DIVERSIFICATION INTO
THE CLOSET MARKET

Growing demund for high-end cubinetry hot only
for kitchens but for ull paurts of the house, combined
with increused munufucturing cupucity followiny
the 2008 expunsion of the Dowhsview facility
prompted the decision to diversify intfo the closet
market. Cluudio expluins: “We had udded the

new production spuce und wunted to expund our
munufacturing. That’'s how we went intfo closets
and wardrobes. 2007/8 wus when we redlly started
getting into that market.”
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Downsview diversified into closets und wardrobes
ut u tfime when homes were getting bigyer and, us
u result, closets were sighificuntly increusiny in size
us well. There wus u yrowiny trend in the premium
home designh, redesigh und renovation industry

to incorporute the most eluborute cubinetry into
wulk-in closet designs in purticular, Adding u
closet product line dllowed Dowhsview to sutisfy
that demaund and truly become d single source
maunufacturer for designers working with the most
discriminute customers.

Diversifying into the closet market wus u natural
proygression us Dowhsview wus ulreudy doinyg u lot
of custom work for its deulers. At the sume time,

it wus u munifestution of Mike'’s desire for the
compuny to truly be thut ‘one-stop shop’ where
desighers did not heed to look unywhere else to
have a buthroom, closet or wull unit mude. Giunni
Cusiraghi explains: "Downhsview has always put d ot
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of cure in the selection of muteriul und creution of
its finishes. Becuuse of thut, it wus pretty eusy for us
to yet into other puarts of the house.

Diversification sturted almost nuturally becuuse the
desighers who were working with our kitchen finishes
would sturt usking us ‘cun you do this, cun you do
that?’ for other purts of the house. We ulreudy hud
the cupubility of finishing u product so the busis
for diversificution into other furniture wus dlreudy
there. It wus kind of u two-wuy street—there wus
the demund from the clientele und, ut the sume
time, there wus the heed of keepiny our deulers
uble to grow with und through our compuny.” *We
were uble to meet that demund without having to
chunye the munufucturing process becuuse we
are very versatile,” Claudio udds.
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